
	
  
  

 
 

Ch
ea

t s
hee

t 
 

C
on

ta
g

io
n,

 S
oc

ia
l T

ra
ns

m
is

si
on

 
an

d
 W

or
d

-o
f-

M
ou

th
 1. Social C

u
rren

cy 
 

W
e sh

are th
in

g
s th

at 
m

ak
e u

s look
 g

ood
 

  
3 w

ays to activate: 
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rig

g
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Trig

g
ers and

 cues lead
 

p
eop

le to talk, choose and
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Physiolog
ical arousal d
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p

eop
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 share. 
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 to g
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excited
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 to m
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ry rather than sad
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Visit http://pocketmod.com/howto/ for folding instructions 


